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DETAILED ACTION 
Priority 

1. Receipt is acknowledged of papers submitted under 35 U.S.C. 1 19(a)-(d), 

which papers have been placed of record in the file. 



Claim Rejections - 35 USC § 102 

2. The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 
that form the basis for the rejections under this section made in this Office action: 

A person shall be entitled to a patent unless - 

(b) the invention was patented or described in a printed publication in this or a foreign country or in public 
use or on sale in this country, more than one year prior to the date of application for patent in the United 
States. 

3. Claims 1-21 are rejected under 35 U.S.C. 102(b) as being anticipated by 
Goldhaber et al. (U.S. Patent Number: 5,794,210). 



Claim 1 . Goldhaber discloses a method for distributing advertisements to a user 
through a computer network, comprising the steps of: 

a. Storing advertiser registration information including advertisement information 
for goods and/or services provided by an advertiser according to a 
registration request by said advertiser (Col 14, lines 17-40; and Col 15, lines 
17-30) 

b. Storing user registration information including search conditions for goods 
and/or services specified by said user according to a registration request by 
said user (Col 12, line 59 through Col 13, line 47) 
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c. Extracting advertisement information matching said search conditions from 
among said stored advertisement information. (Col 14, lines 59-67) 

d. Distributing said extracted advertisement information to said user. (Col 14, 
lines 59-67) 

Claim 2. Goldhaber discloses the method for distributing advertisements according 
to claim 1, wherein said computer network is the Internet; and said extracted 
advertisement information is distributed as an Internet home page screen to a 
terminal of said user connected to the Internet. (Col 7, lines 28-47; and Col 9, lines 
33-67) 

Claim 3. Goldhaber discloses the method for distributing advertisements according 
to claim 1, wherein said computer network is the Internet; and said extracted 
advertisement information is distributed as electronic mail to the terminal of said user 
connected to the Internet. (Col 6, lines 3-22; and Col 9, lines 33-67) 

Claim 4. Goldhaber discloses the method for distributing advertisements according 
to claim 1 , comprising the steps of: 

a. Storing questionnaires relating to goods and/or services corresponding to 
said distributed advertisement information and relating to advertisers 
providing these goods and/or services. (Col 16, lines 6-17) 

b. Distributing said questionnaires to said users (Col 16, lines 6-17) 
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c. Receiving and storing responses to said questionnaires from said users. (Fig 
12, and Col 16, lines 6-17) 

Claim 5. Goldhaber discloses the method for distributing advertisements according 
to claim 4, wherein said questionnaires include pre-purchase questionnaires for said 
user to respond before said user purchases the goods and/or services 
corresponding to said distributed advertisement information, or post-purchase 
questionnaires for said user to respond after said user purchases the goods and/or 
services corresponding to said distributed advertisement information. (Col 16, lines 
6-17; and Col 18, lines 47-59) (Goldhaber does not limit the time frame in which 
interaction with the advertisement disclosed in these sections occurs. Therefore, 
interactions such as rating the ads are interpreted by the Examiner to be capable of 
being performed both pre-purchase and post-purchase.) 

Claim 6. Goldhaber discloses the method for distributing advertisements according 
to claim 5, wherein said pre-purchase questionnaires include questions for gathering 
impressions said user has of said goods and/or services, or of the advertisers 
providing these goods and/or services, before said user purchases the goods and/or 
services corresponding to said distributed advertisement information. (Col 16, lines 
6-17; and Col 18, lines 47-59) (Goldhaber does not limit the time frame in which 
interaction with the advertisement disclosed in these sections occurs. Therefore, 
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interactions such as rating the ads are interpreted by the Examiner to be capable of 
being performed both pre-purchase and post-purchase.) 

Claim 7. Goldhaber discloses the method for distributing advertisements according 
to claim 5, wherein said post-purchase questionnaires include questions for 
gathering feelings and opinions said user has of said goods and/or services, or of 
the advertisers providing these goods and/or services, after said user purchases the 
goods and/or services corresponding to said distributed advertisement information. 
(Col 16, lines 6-17; and Col 18, lines 47-59) (Goldhaber does not limit the time frame 
in which interaction with the advertisement disclosed in these sections occurs. 
Therefore, interactions such as rating the ads are interpreted by the Examiner to be 
capable of being performed both pre-purchase and post-purchase.) 

Claim 8. Goldhaber discloses the method for distributing advertisements according 
to claim 4, wherein a prescribed reward amount is paid to users who respond to said 
questionnaires. (Col 16, lines 6-17) 

Claim 9. Goldhaber discloses the method for distributing advertisements according 
to claim 8, comprising the steps of: 

a. Judging a level of contribution, of said questionnaire response, to said 
advertiser. (Col 17, lines 33-63) 
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b. Determining a reward amount for each questionnaire response on the basis 
of that level of contribution. (Col 17, lines 33-63) 

Claim 10. Goldhaber discloses the method for distributing advertisements according 
to claim 4, wherein results of compiling said questionnaire responses for a specific 
advertiser or the goods and services provided by the advertiser are distributed to 
said specific advertiser. (Fig 12; and Col 17, lines 33-63) 

Claim 1 1 . Goldhaber discloses the method for distributing advertisements according 
to claim 4, wherein advertisement information matching said search conditions is 
extracted on the basis of said questionnaire responses. (Col 17, line 64 - Col 18, 
line 33) 

Claim 12. Goldhaber discloses the method for distributing advertisements according 
to claim 1 , comprising the steps of: 

a. Receiving questions, regarding goods and/or services corresponding to said 
distributed advertisement information or regarding the specific advertiser 
providing these goods and/or services, from a specific user. (Col 15, lines 1-6; 
and Col 16, line 64 through Col 18, line 59) 

b. Storing said questions and then forwarding the questions to said specific 
advertiser. (Col 15, lines 1-6; and Col 16, line 64 through Col 18, line 59) 
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c. Receiving a response to said questions from said specific advertiser. (Col 15, 
lines 1-6; and Col 16, line 64 through Col 18, line 59) 

d. Storing the response to said questions and then distributing the response to 
the questions to said specific user. (Col 15, lines 1-6; and Col 16, line 64 
through Col 18, line 59) 

Claim 13. Goldhaber discloses the method for distributing advertisements according 
to claim 12, comprising the steps of: 

a. Setting a response deadline for the response to said questions for said 
specific advertiser. (Col 4, lines 47-62) (An auction inherently includes a 
deadline for auction completion thereby urging bidders to respond.) 

b. Urging said specific advertiser to respond to said questions when a response 
to said questions is not received by said response deadline. (Col 4, lines 47- 
62) (An auction inherently includes a deadline for auction completion thereby 
urging bidders to respond.) 

Claim 14. Goldhaber discloses an apparatus for distributing advertisements to users 

through a computer network, comprising: 

a. A memory unit for storing advertiser registration information, including 
advertisement information for goods and/or services provided by an 
advertiser, according to a registration request by the advertiser; and storing 
user registration information including search conditions for goods and/or 
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services specified by said user according to a registration request by said 
user. (Col 12, line 59 through Col 13, line 47; Col 14, lines 17-40; and Col 15, 
lines 17-30) 

b. A control unit for extracting advertisement information, matching said search 
conditions, from among said stored advertisement information; and 
distributing said extracted advertisement information to said user. (Col 14, 
lines 59-67) 

Claim 15. Goldhaber discloses the apparatus for distributing advertisements 
according to claim 14, wherein said memory unit stores questionnaires relating to 
goods and/or services corresponding to said distributed advertisement information 
and relating to advertisers providing these goods and/or services; and said control 
unit distributes said questionnaires to said users, receives responses to said 
questionnaires from said users, and stores responses to the questionnaires in said 
memory unit. (Fig 12, and Col 16, lines 6-17) 

Claim 16. Goldhaber discloses the apparatus for distributing advertisements 
according to claim 15, wherein said questionnaires include pre-purchase 
questionnaires for said user to respond before said user purchases the goods and/or 
services corresponding to said distributed advertisement information, or post- 
purchase questionnaires for said user to respond after said user purchases the 
goods and/or services corresponding to said distributed advertisement information. 
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(Col 16, lines 6-17) 

Claim 17. Goldhaber discloses The apparatus for distributing advertisements 
according to claim 15, wherein said control unit judges a level of contribution, of said 
questionnaire response, to said advertiser, and determines a reward amount for 
each questionnaire response on the basis of that level of contribution, in the case 
where a prescribed reward amount is paid to users who respond to said 
questionnaires. (Col 17, lines 33-63) 

Claim 18. Goldhaber discloses The apparatus for distributing advertisements 
according to claim 15, wherein said control unit compiles said questionnaire 
responses for a specific advertiser or the goods and/or services provided by the 
advertiser and distributes the compiled results to said specific advertiser. (Fig 12; 
and Col 17, lines 33-63) 

Claim 19. Goldhaber discloses The apparatus for distributing advertisements 
according to claim 15, wherein said control unit extracts advertisement information, 
matching said search conditions on the basis of said questionnaire responses. (Col 
17, line 64 through Col 18, line 33) 

Claim 20. Goldhaber discloses The apparatus for distributing advertisements 
according to claim 14, wherein, upon receiving questions, from a specific user, 
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regarding goods and/or services corresponding to said distributed advertisement 
information or regarding the specific advertiser providing these goods and/or 
services, said control unit stores said questions in said memory unit and then 
forwards the questions to said specific advertiser; and upon receiving the response 
to said questions from said specific advertiser, said control unit stores the response 
to said questions in said memory unit and then distributes the response to the 
questions to said specific user. (Col 15, lines 1-6; and Col 17, line 64 through Col 18, 
line 59) 

Claim 21 . Goldhaber discloses The apparatus for distributing advertisements 
according to claim 20, wherein said control unit sets a response deadline for the 
response to said questions for said specific advertiser, and urges said specific 
advertiser to respond to said questions when a response to said questions is not 
received by said response deadline. (Col 4, lines 47-62) 

Conclusion 

4. The prior art made of record and not relied upon is considered pertinent to 

applicant's disclosure. 

a. Gerace (U.S. Patent Number: 5,991 ,735) discloses a method of targeted 
advertising incorporating the customer's responses to questionnaires. 
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b. Herz (U.S. Patent Number: 6,029,195) discloses targeted advertisements 
including user ratings of both the advertisements and the products purchased 
from the advertisement. 

5. Any inquiry concerning this communication or earlier communications from 

the examiner should be directed to John Van Bramer whose telephone number is 
(571) 272-8198. The examiner can normally be reached on 9am - 5pm Monday 
through Friday. 

If attempts to reach the examiner by telephone are unsuccessful, the 
examiner's supervisor, Eric Stamber can be reached on (571) 272-6724. The fax 
phone number for the organization where this application or proceeding is assigned 
is 571-273-8300. 

Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR 
only. For more information about the PAIR system, see http://pair-direct.uspto.gov. 
Should you have questions on access to the Private PAIR system, contact the 
Electronic Business Center (EBC) at 866-217-9197 (toll-free). 
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